CHAPTER II
THE  ECONOMIC BASIS  OE MARKETING
STRANGE as it may seem now, the earlier efforts to improve agriculture were almost wholly devoted to plans for the stimulation of increased production. So long as farming was of the pioneering or self-sufficing sort, the motto, "two blades of grass where one grew before," regardless of other considerations, was doubtlessly best. There can be very little justification, however, for carrying this motto of an outworn economic system over into the modern commercialized agriculture without giving adequate consideration to the economic phases of the farmer's problem. Yet this is precisely what the farmer finds has happened. Even the economist was tardy in appreciating and advising that a different motto should be adopted. The farmer who has caught the full spirit of commercialism and has applied it in his farming sees no value in the idea, "two blades where one grew before/' unless more dollars in net profit come to him as a result. The use of the words production and productive has not carried the same meaning at all times. For the self-sufficing farmer as an individual, productive meant the creation of physical commodities. Regardless of the efforts or costs of obtaining them, these directly satisfied his family needs. To the commercial farmer as an individual, on the contrary, the word productive means the earning of net profits. While he may produce physical commodities which add to the total quantity of a nation's food and clothing, as an individual the modern farmer obtains no personal share unless he has made a net profit with which to buy them.
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